
2,000 infographics 
as the anti-propaganda 

weapon

O n e  y e a r .  2 0 0  m i l l i o n s  o f  v i e w s .

Project:  Infographic  series “UA War Infographic“
by  Top Lead



THE PROJECT BACKGROUND

In 2022, Ukraine faced not only Russian 
missiles but also fake news and disinformation. 

As a content marketing agency specializing 
in visual content, we created the 
UA War Infographics project to fight 
disinformation - entirely in infographics. 

In the year since the beginning of the invasion, 
we have prepared about 2,000 infographics, 
with a peak monthly reach of more than 30 
million views.

About the project



PROJECT GOALS

CONFRONT disinformation and propaganda

FIGHT fake news

MAKE a series about the war in Ukraine in 
infographics

BECOME a trusted source of information for 
media and influencers

About the project



THE PROJECT MISSION
About the project

Help Ukrainians to develop CRITICAL
THINKING and ability to distinguish 
between truth and manipulation.

EXPLAIN IN VISUAL FORMAT the actual 
situation in the military, economic, business, 
humanitarian, and other spheres of Ukraine 
during the war.



THE PROBLEM
About the project

In the early days of the war, the amount  of 
information became so huge that it was 
impossible to track its source and distinguish 
truth from lies. 

In addition, from the first days of the war, 
Russia tried to break the will of Ukrainians to 
resist and spread a large number of fakes: about 
the battlefield, the attitude of Ukrainians 
towards Russia, the attitude of the world 
towards the war, etc. 

Traditional media could quickly check only part 
of the information and did not have time to 
publish important news.



P r o p a g u n d a
m u s t  b e  d i s p r u v e d

Our solution: trusted source with verified information in a convenient for understanding form

THE SOLUTION
About the project



WHAT WE DID
Our work

A series of 
infographics that 
help quickly and 
easily get the 
information about 
the war main 
events in Ukraine.

2,000 infographics prepared 
in 2022



E x p l a i n c o m p l e x  
t h i n g s  i n  s i m p l e  
l a n g u a g e

HOW IT WORKS
Our work

This is our company's motto. We can explain any 
complex topic, such as types of missiles, foreign 
trade, taxes, or anything else, with the help of 
infographics.



S i m p l e ,  y e t  
e f f e c t i v e  
d e s i g n

HOW IT WORKS
Our work

We chose a simple infographic design without 
complicated chart types to make the information 
readable quickly and easily. 
It also helps us to produce new content quickly.



N o t  j u s t  
t h e  w a r

HOW IT WORKS
Our work

At first, we focused only on the war topics, but 
later we began to talk about related topics such 
as economics, business, humanitarian and social 
issues, ecology, etc.



R e c o g n i z a b l e  
d e s i g n

HOW IT WORKS
Our work

We immediately developed an easy-to-
remember style for the project, so we often hear: 
"I see your infographics all the time, even though 
I don't follow your page."



T h e  m o s t  
p o p u l a r  n e w s
s o u r c e  

HOW IT WORKS
Our work

After the full-scale invasion, Telegram became 
most Ukrainians' primary information source.
It allows them to publish and view up-to-date 
information about the hostilities, the 
humanitarian situation, and everything 
necessary to know during the war in real-time 
in a convenient format. 



D i f f e r e n t  
c o n t e n t  
f o r m a t s

HOW IT WORKS
Our work

To diversify the content, we used thematic 
subseries of infographics related to a specific 
topic (food security, partner assistance, 
migration, etc.).

Pharmaceutical 
industry

Donations in
Ukraine

Foreign 
trade



B r a n d
a t t r i b u t e s

HOW IT WORKS
Our work

Each infographic contains the Top Lead logo and 
links to the project's social networks, so readers 
can easily find us even if a other media used our 
content without mentioning us.



O K ,
w h a t  a b o u t  
R E S U L T S ?

THE IMPACT
About the project



200 MILLIONS OF VIEWS IN 2022
Results

30+ million 
views per month

~2,000 
infographics 
prepared in 2022

!Over half of the pre-war 
population of Ukraine

3.5+ million views –

peak reach of one infographic

18+ million views –

peak reach of one special 
project 



TOP UKRAINIAN MEDIA ARE USING OUR CONTENT
Results



USED BY FOREIGN MEDIA AND POLITICAL FIGURES 
Results



USED BY TOP INFLUENCERS
Results



COLLABORATIONS AND COOPERATIONS
Results

MILITARY AUTHORITIES 

Ministry of Defence

General Staff of the Armed Forces 
of Ukraine

Main Directorate of Intelligence of 
the Ministry of Defence of Ukraine

YASNO 
(Ukrainian energy company) 

special project about Ukrainian 
energy industry

DARNITSA 
(the biggest Ukrainian 

pharmaceutical producer)

special project about Ukrainian 
pharmaceutical industry



COLLABORATIONS AND COOPERATIONS
Results

UKRAINIAN PR ARMY 

series of infographics about 
Ukrainian economy during the war

VERSLO ŽINIOS  
(Lithuanian newspaper) 

series of infographics about 
the war in Ukraine

UKRAINIAN EMERGENCY 
COLLECTIVE 

series of infographics about food 
security



BOOK IS COMING
Results

Based on the series of infographics, 
we have started preparing a 
comprehensive book about the 
war in Ukraine in infographics.



IMPACT
Results

SOCIAL IMPACT:

During the year of the war, most 
Ukrainians have become more critical of 
any information on social media, 
television, and other resources.

ECONOMIC IMPACT:

The Ukrainian media and influencers have begun to 
use infographics more actively in their stories, and 
some have even started to prepare their own visual 
content. They realized that infographic is an 
excellent way to present information.



WERE THE PROJECT GOALS ACHIEVED?
Results

ORGANIZATION SIDE: 
The regular distribution of our infographics by different 
people on different resources has led to an increase in brand 
awareness and an increase in the number of clients.

AUDIENCE SIDE:
We notice from the comments and reactions in our page and 
in other media that during the year of the war, there have 
been significant changes in society: the amount of fake news 
and disinformation has decreased.

Ukrainian society has learned to separate fake news and 
disinformation from real news and to react less to 
"psychological operations" from Russia.

+20 
infographic requests per month

+8 
regular customers for infographic 
preparation services



Thank you!

100a Vasylkivska str., 
Kyiv, Ukraine

Standard One - S1 Terminal

http://toplead.eu/

Facebook.com/topleadua
anastasia.budnik@toplead.com.ua

http://toplead.eu/

