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We made this Annual report as a tribute to
Kazemir Malevich (Ukrainian painter) and
his Supreme Geometry.

We agreed with him and believed that it
was possible to convey specific impressions
through the interaction of squares,
rectangles, circles and triangles.

The tension between the colors and shapes
is so intense that one can almost feel it,
taste it, and hear it.

IDEA
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At the last annual report that clients
read.

Clever use of white space. Design
who supports the simplicity of
explanation.

Simple and accessible 
formulated thought

Clear graphics

Necessary semantic 
emphasis

GOAL
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Unlike regular reports, the FUIB
report has a lot of visual content
and noticeably less text than in the
standard reports of banks.

Clear, to-the-point headline copy

OBJECT
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The color indication for the slides of the annual report was chosen for easy use and navigation

COLORS SCHEME

Economy of Ukraine Banking system Financial 
performance of FUIB

Business results of 
FUIB

Go Digital
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Profit "composition" report in one
simple Sankey chart.

THE CONCEPT
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All important economic data with 
relevant point in the center.

THE CONCEPT
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Short explanations of important indicators in 
combination with numbers help the reader to 
understand information and operate on it 
quickly.

Banking terms are simple (visual) language.

VISUAL
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We resist temptation to put
more information on every slide.

VISUAL
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VISUAL

We increase customer loyalty through the 
clearly displaying the work efficiency.

A simple demonstration of important 
financial indicators. 
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Profit and loss statement in one 
infographics.

GRAPHICS
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How does diversified business 
model look like.

GRAPHICS
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Doubtful customers in the stability 
of the bank - one of the global 
problems of the company.

We will dispel their doubts, simple 
creativity in displaying the growth 
rates of customers.

FOCUS
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Focus on the client, we display in 
design and content.

FOCUS



15

FOCUS

We used native images to convey 
new features of payment services to 
consumers.
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